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Wuhan, known as the “Chicago of China”, is central China’s largest transportation and logistics hub,
strategically facilitating domestic and international trade. The city’s $293.2 billion economy is fueled by
technological innovation, industrial modernization, and a thriving food processing sector. Wuhan’s
inland port leads China’s rail-sea intermodal transport, reinforcing its role in global commerce and
supply chain efficiency. Its expanding retail, food processing, and hotel and restaurant industry (HRI)
create strong demand for imported food products, particularly dairy, nuts, dried fruits, and premium food
ingredients. Wuhan’s logistical advantages and growing consumer market present valuable opportunities
for U.S. products.

THIS REPORT CONTAINS ASSESSMENTS OF COMMODITY AND TRADE ISSUES MADE BY USDA STAFF
AND NOT NECESSARILY STATEMENTS OF OFFICIAL U.S. GOVERNMENT POLICY




City Overview

Located at the intersection of major land, water, and air
routes, Wuhan serves as the largest comprehensive
transportation hub in central China and a critical gateway
for trade and logistics. Nicknamed the “Chicago of
China” for its similar geographic advantages and central
role in national manufacturing, transportation, and higher
education, the city is strategically positioned along the
middle reaches of the Yangtze River, with inland
waterways covering 25 percent of its total area—
reinforcing its dominance in inland shipping.
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As of the end of 2024, Wuhan’s population reached 13.81 | < Hu
million, with a GDP of $293.2 billion, up 5.2 percent |
year-on-year—ranking ninth nationwide. The urban
unemployment rate edged down to 5.3 percent, signaling
steady job creation. Demographically, Wuhan enjoys a
younger and more economically active population
compared to many of its first- and second-tier peers: 68.3
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percent of residents are aged 15 to 59, surpassing the national average of 63.4 percent. Conversely, the
share of residents aged 60 and above is just 18.1 percent, well below the national average of 21.1

percent.

Wuhan’s economy is anchored in technological innovation, industrial modernization, and a robust food
processing sector. Global food and beverage leaders such as Mengniu, Coca-Cola, and Danone have

\Wuhan City at a Glance 2024
(USD calculated at 7.2 exchange rate)

Province Sichuan
Population 13.8 million
Land Area 8,569km?
Gross Domestic Product (GDP) [5293.2 billion
GDP per capita 521,250

Per capita disposable income 58,292
Growth in per capita disposable 1.6%

income

Total Retail Sales of Consumer Goods [$110 billion
Tourism Revenue $49.4 billion
Foreign Direct Investment $1.6 billion
Total Imports $ 19.6 billion
Total Exports $ 36.3 billion

Source: Wuhan Economic and Social Development
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established production facilities in the city,
underscoring the sector’s contribution to local
GDP. The city’s high-tech industry has grown
rapidly, now encompassing over 16,000
enterprises. Meanwhile, the services sector
accounts for 66.4 percent of economic output, and
high-tech manufacturing reported a 23.7 percent
increase in added value—signaling Wuhan’s
accelerating transformation into a hub for next-
generation industries.

Market for Imported Products

Wuhan’s well-developed transportation network
plays a vital role in driving economic growth.
Wuhan, China’s top inland port, leads rail-sea
intermodal transport, handling 230,000 standard
containers. The China-Europe Freight Railway has
been operational for two consecutive years,
surpassing 1,000 trips, further enhancing



international connectivity and facilitating the export of high-value goods.

With a large and dynamic young consumer base, Wuhan has emerged as a key growth market for
imported food products in China. Products from Japan and Southeast Asian countries — notably those
with competitive pricing and attractive packaging — are particularly popular among younger consumers
seeking novelty and affordability. Imported meat, packaged foods, and fresh fruit from the United
States, European countries, and Australia are also widely available and easily sourced in the market.

Food Processing: A Major Contributor to Wuhan’s GDP

Wuhan is home to a thriving food processing sector, with enterprises spanning snack foods, beverages,
dairy products, and grain and oil processing. At the end of 2024, the city's food industry generated an
annual value exceeding $42 billion. The East and West Lake District, often referred to as “the heart of
China's food industry”, significantly contributes to this growth, generating over 13.9 billion in annual
food industry output, which accounts for one-third of Wuhan’s total. The district houses major food
processing companies, including Yihai Kerry, Wahaha, Mengniu, and Coca-Cola. It also hosts the well-
known local brewer, No.18 Brewing Company, which established its facility in the district and uses U.S.
hops to craft its signature beers.

Additionally, Wuhan has become a launchpad for expanding snack brands. Zhou Hei Ya and Liang Pin
Pu Zi (BESTORE), two rapidly growing enterprises, have strengthened their franchise networks from
Wuhan to central China and beyond. Liang Pin Pu Zi is a premium Chinese snack brand, with imported
products accounting for 20 percent to 30 percent of its total sourcing costs. Its key imports include nuts,
dried fruits, seasonings, and dairy products.

The bakery sector exceeded $800 million in 2024, experiencing 12 percent year-on-year growth. Its
primary consumers are women aged 22 to 40. Upper-middle-tier brands such as U Heart, Huang Guan
Xing Fu Li, and Ri He Shan Cha rely heavily on imported ingredients, However, multi-layered sourcing
drives up operational costs, increasing costs compared to bakeries in first-tier cities.

Retail: A Competitive Landscape for Domestic and International Brands

Retail sales in Wuhan demonstrated robust
growth, reaching $110 billion in total
consumer goods sales—a 5.3 percent year-
on-year increase. Long-established
retailers WuShang and Zhongbai maintain
a strong presence in the city with extensive
outlet networks. However, the rise of new
retail models—such as omnichannel
players like Hema Fresh and on-demand
platforms like Meituan and PuPu—has
significantly impacted the performance of
traditional retailers.

Source: baidu.com



Wuhan’s vast geographic footprint presents challenges for the retailers in terms of store placement and
expansion strategy. Nevertheless, the city’s expanding middle- and high-income population continues to
attract both domestic and international brands seeking market entry or growth opportunities.

Sam’s Club has established four locations in Wuhan—the second-highest number among Chinese cities,
on par with Beijing and Shenzhen. As a key geographic hub in central China, Wuhan enjoys competitive
logistics costs and a sizable consumer base. Walmart has strategically developed two distribution centers
in the city—one for dry goods and the other for cold-chain products—serving not only Hubei, but also
the neighboring provinces of Henan, Hunan, and Jiangxi. The typical Sam’s Club shopper in Wuhan is
young or middle-aged and values quality and convenience.

In 2024, SKP—China’s most influential luxury department store—
entered the Wuhan market, bringing with it the BHG Supermarket,

which caters to high-end consumers seeking premium imported and
specialty goods.

Wuhan's younger consumer demographic shows a strong preference for
online shopping. In 2024, online retail sales of physical goods surged by
25.4 percent, accounting for 34 percent of total retail sales. Cross-border
e-commerce pilot zones also saw rapid growth, with import-export
values increasing by 43 percent - underscoring Wuhan’s rising

importance in global trade dynamics. Source: ATO Beijing
Key Retail Store Type Number of Targeted
Chain Outlets Consumers
WuShang Supermarket 141 Mainstream shoppers
ZhongBai Hypermarket/Supermarket/ 1052 Mainstream shoppers
Convenience Store
HeMa Fresh Supermarket 17 Upper-middle-
income consumers
Sam’s Club Membership Store 4 Middle-and high-
income consumers
Ole Supermarket 3 Affluent shoppers

Food Service: A Culinary Hub with Growing Demand

Wuhan is China’s seventh-largest culinary city, following Beijing, Shanghai, Guangzhou, Shenzhen,
Chengdu, and Chongqing. The city’s hotel and restaurant industry (HRI) is characterized by its
inclusiveness, embracing diverse culinary influence. In 2024, Wuhan’s HRI sector generated $5.8 billion
in revenue, reflecting a 5.9 percent increase. Hubei cuisine remains the most widely embraced by local
consumers, known for its abundant freshwater fish and shrimp. Local dishes are typically salty and
spicy, with rice as the staple and fish as the primary protein. Many restaurant specialties feature fresh
lake ingredients such as lotus root, crayfish, and Wuchang fish, reinforcing the city’s strong preference
for fresh food ingredients and making frozen products particularly challenging to sell.



Additionally, Wuhan is China’s largest crayfish
market, home to 800 branded crayfish restaurants, with
daily consumption averaging nearly 10 million
crayfish. Notably, crayfish chain restaurant brands
based in Wuhan account for one-third of China’s total
market share.

Driven by high foot traffic and a large, open-minded
consumer base, Wuhan has evolved into a launchpad
for innovative food and beverage brands. Many of
China’s trendsetting concepts are originating from
Wuhan before rapidly gaining national popularity.
Notable examples include:

Source: baidu.com

e O’eat, a light luxury brand offering French-inspired cuisine
e The Boots, known for American casual dining
e Grand A’moo, which serves creative interpretations of Italian dishes

These emerging brands are not only gaining attention for their innovation but also for their cultural
fusion. For instance, O’eat has introduced a "hot dry noodle pizza" - a creative reinterpretation of
Wuhan’s iconic traditional dish, hot dry noodles, merging local culinary heritage with Western formats.

U.S. Ag Products Market Entry

China’s key packaged food importers are primarily concentrated in four first-tier cities: Beijing, Shanghai,
Guangzhou, and Shenzhen. Beyond these major hubs, Wuhan plays a critical role as both a transportation hub and
a key distribution center for imported packaged foods. Many imported food products are routed through Wuhan
before being further distributed to third and fourth tier cities in the surrounding regions.

Additionally, Wuhan serves as an important food processing hub, handling substantial volumes of imported raw
materials such as dried fruit, nuts and dairy products, which are processed and integrated into various food
production chains across China.

Strength Weakness
* U.S. food products are « Higher price points compared to regional
perceived as high-quality and safe, and competitors.
offer a wide selection. * Local consumers’ strong preference for fresh

aquatic products presents significant challenges for
imported frozen products.

Opportunity Threat
* Increasing demand for premium and health- * Price sensitivity among local consumers.
oriented products.
» Growing middle-class and young consumer * Increasing competition from domestic brands.

base in Wuhan.




Best Product Prospects for U.S. Products

Given Wuhan’s consumer preferences and distribution strengths, the following product categories present strong
opportunities for U.S. exporters:

e Crayfish: Wuhan has an exceptionally high demand for crayfish, particularly in HRI sector. The
city’s food culture embraces spicy and flavorful preparations, making high-quality imported
crayfish a compelling option for premium dining establishments.

e Nuts and dry fruit: Wuhan hosts large-scale snack food processing facilities, driving significant
demand for imported nuts and dried fruit. Products such as pistachios, cranberries, and almonds
are particularly sought after dure to their application in snack production, bakery items, and
premium retail offerings. For more information on China’s nuts and dried fruit sector see China’s
Nuts and Dried Fruits Market Updated.

e Dairy products: Wuhan’s expanding bakery industry has fueled increasing demand for high-
quality dairy products. Establishing partnerships with high-end bakeries, specialty cafes, and

food manufacturers can further strengthen market penetration.

Brewing Ingredients: Wuhan has emerged as one of China’s leading craft beer hubs, following Beijing and
Chengdu. The city’s vibrant craft beer culture is further spotlighted by the annual youth festival Jumping East
Lake, hosted by one of Wuhan’s prominent craft breweries. The event continues to broaden the reach and
influence of craft beer across the region For more information on brewing ingredients see US Brewing Ingredients
- Opportunities in Chinas Booming Craft Beer Sector.

Entry & Localization Tips for U.S. Companies

e Brand storytelling: Highlight the quality, safety, and origin of U.S. agricultural products.
Transparency and traceability are increasingly important to Wuhan consumers, especially in the
fresh food and premium goods categories.

e Localized promotions: Tailor marketing efforts to local cultural touchpoints and seasonal events.
Promotions tied to beloved gatherings such as Jumping East Lake and the Wuhan Cherry
Blossom Festival can boost relevance and emotional engagement.

e Menu customization: Collaborate with local chefs or brewers to create innovative offerings
featuring U.S. ingredients — such as incorporating U.S. berries in craft beers, U.S. crayfish in
signature dishes, or nuts and dried fruits in traditional Chinese desserts.

Key Contacts and Further Information

Exporter Guide Annual

Food Processing Ingredients Annual

For more information, please contact ATO Beijing:
USDA Agricultural Trade Office in Beijing
U.S. Embassy, Beijing, No. 55 An Jia Lou Road


https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=China%27s%20Nuts%20and%20Dried%20Fruits%20Market%20Update_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2023-0197.pdf
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=China%27s%20Nuts%20and%20Dried%20Fruits%20Market%20Update_Beijing%20ATO_China%20-%20People%27s%20Republic%20of_CH2023-0197.pdf
https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fapps.fas.usda.gov%2Fnewgainapi%2Fapi%2FReport%2FDownloadReportByFileName%3FfileName%3DUS%2520Brewing%2520Ingredients%2520-%2520Opportunities%2520in%2520Chinas%2520Booming%2520Craft%2520Beer%2520Sector_Beijing%2520ATO_China%2520-%2520People%2527s%2520Republic%2520of_CH2025-0099&data=05%7C02%7CWangTX%40state.gov%7C61fb7b3ac0144c2fa3c308ddc4392e28%7C66cf50745afe48d1a691a12b2121f44b%7C0%7C0%7C638882472045499584%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=SHZGLhkJa1DCLpxa9590hTp64rqpxEan8Oh45Ini1Z0%3D&reserved=0
https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fapps.fas.usda.gov%2Fnewgainapi%2Fapi%2FReport%2FDownloadReportByFileName%3FfileName%3DUS%2520Brewing%2520Ingredients%2520-%2520Opportunities%2520in%2520Chinas%2520Booming%2520Craft%2520Beer%2520Sector_Beijing%2520ATO_China%2520-%2520People%2527s%2520Republic%2520of_CH2025-0099&data=05%7C02%7CWangTX%40state.gov%7C61fb7b3ac0144c2fa3c308ddc4392e28%7C66cf50745afe48d1a691a12b2121f44b%7C0%7C0%7C638882472045499584%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=SHZGLhkJa1DCLpxa9590hTp64rqpxEan8Oh45Ini1Z0%3D&reserved=0
https://apps.fas.usda.gov/newgainapi/api/Report/DownloadReportByFileName?fileName=Exporter%20Guide%20Annual_Guangzhou%20ATO_China%20-%20People%27s%20Republic%20of_CH2025-0133
https://www.google.com/url?sa=t&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=2ahUKEwiwkKfG6cCOAxXWEFkFHZt8DV0QFnoECBUQAQ&url=https%3A%2F%2Fapps.fas.usda.gov%2Fnewgainapi%2Fapi%2FReport%2FDownloadReportByFileName%3FfileName%3DFood%2520Processing%2520Ingredients%2520Annual_Shenyang%2520ATO_China%2520-%2520People%2527s%2520Republic%2520of_CH2025-0052.pdf&usg=AOvVaw1FndVaziie85MzY4UsmlS9&opi=89978449

Chaoyang District, Beijing
China, 100600

Tel.: 86-10-8531-3950
Fax: 86-10-8531-3974
Email: atobeijing@usda.gov

Attachments:

No Attachments.



