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Evolution of slavery




So what does the term ‘Modern Slavery’ actually mean?

Modern Slavery is used as an umbrella term to refer to cases of
where the victim can't refuse or leave, and the new legislation defines modern

slavery as including eight types of serious exploitation: trafficking in persons,
slavery, servitude, forced marriage, forced labour, the worst forms of
child labour, debt bondage and deceptive recruiting for labour or
services.

Forced labour is defined in the International Labour Organisation convention No.29 as
“Work or service that is exacted from any person under the menace of
any penalty and for which the said person has not offered

themselves voluntarily”.
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Estimated prevalence Estimated absolute
aikviatad preividincs EaSusted absciat Rank  Country (per 1,000 population) number of victims Population

Rank  Country (per 1,000 population) number of victims Population 162 Chile 08 14,000 17.763.000
106 Guatemala 29 47000 16,252,000 163 Austratia 06 15.000 23,800,000
107 Ncafagua 29 18.000 6,082,000 164 New Zealand 06 3,000 4615000
108 Czech Republic 29 31600 10,604 660 165 Taiwan, China™ 05 12,000 23,486,000
109 Saragel 29 43000 14,977,000 166 Canada 0s 17,000 35,950,000
10 South Africa 28 155,000 55,291000 57, mpai S 0 31000 R0
m China** 28 3.864,000 1.397,029.000

n2 Barbados 27 <1,000 284000

13 Colombia 27 131,000 48,229,000

na Mexico 27 341,000 125,891,000

1ns Algeria 27 106,000 39,872,000

16 Guyana 26 2,000 769,000

n7 Jamaica 26 7.000 2,872,000 . i e airvevsWware npiamanten.

ne Peru 26 80,000 31,377,000

n9 £l Saivador 25 16,000 6.312.000

120 Portugal 25 26,000 10,418,000

21 Morocco 24 85,000 34,803,000

122 italy 24 145,000 59,504,000

123 Ecuador 24 39,000 16144000

124 Spain 23 105,000 46,398 000

125 Suriname 23 1,000 553000

126 Tunisia 22 25000 11274000

127 Slovenia 22 5,000 2,075.000

128 Oman* 21 9,000 4,200000

129 Bolivia, Plurinational State of 21 23000 10,725,000

130 Sri Lanka 21 44000 20714000

131 Iceland 21 1,000 330,000

132 United Kingdom 21 136,000 65397000

133 Panama 21 8,000 3,969,000

134 Germany 20 167,000 81,708,000

135 Belgium 20 23000 11,288,000

136 France 20 129,000 64,457,000

137 Korea, Republic of (South 19 99,000 50,594,000

Korea)™

138 Saudi Arabia* 19 61,000 31,557,000

139 Bahrain® 19 3,000 1.372.000

140 Norway 18 9,000 5,200,000

" Jordan* 18 17,000 9159.000

142 Brazil 18 369,000 205,962.000

143 Netherlands 18 30,000 16,938,000

144 Austria 17 15,000 8,679,000

145 Lebanon" 17 10,000 5,851,000

146 Switzeriand 17 14,000 8,320,000

147 Ireland 17 8,000 4,700,000

148 United Arab Emirates® 17 15,000 9,154,000

149 Finland 17 9,000 5482,000

150  Denmark 16 9,000 5,689,000

151 Paraguay 16 1,000 6,639,000

152 Sweden 16 15,000 9764000

153 Qatar* 15 4,000 2482,000

154 Luxembourg 15 <1000 567.000

155 Kuwait* 15 6,000 3,936,000

156 Hong Kong, China** 14 10,000 7,246,000

157 Argentina 13 55.000 43418000

158 United States 13 403,000 319929000

159 Costa Rica 13 6,000 4,808,000

160 Uruguay 10 4000 3,432,000

161 Mauritius 10 1,000 1,259,000
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At risk sectors

THE
GLOBAL
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Strengthening Protections Against Trafficking in
Persons in Federal and Corporate Supply Chains

Research on Risk in 43 Commodities Worldwide

report was made possible through support provided by the United States Department of State, under the terms of Award.
No. 5-STIP-13-CA-1029. The opinions expressed herein are thase of the author(s) and do not necessarily reflect the views of the
United States Department of State.




Modern Slavery found in our common commaodities
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Construction: Forestry, bricks, copper, granite and other stone, gravel
and crushed stone, steel.

Agriculture, fishing & aquaculture: Bananas, Cattle, Citrus, Cocoa,
Coffee, Corn, Flowers, Melons, Nuts, Palm Oil, Pineapple, Rice,
Strawberries, Sugar, Sunflowers, Tea, Tobacco, Tomatoes, and Wheat.

Electronics & manufacturing: Extractives, mining, basic metal
production, coltan, tungsten & tin, copper, silver and gold.

Textile & apparel: Cotton, leather, silk and wool.

Transportation and Warehousing: Transport service workers, transport
equipment manufacturing, warehousing services.
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Modern slavery indicators

Child Labour
Forced Labour

Excessive Working Time

Wage Assessment
Poverty
Migrant Labour

Freedom of Association

Unemployment

Labour Laws

Health & Safety

Indigenous Rights
Injuries and Fatalities

High Conflicts

Gender Equality

Toxics and Hazards

Human Health Issues

Governance

Hospital Beds

Legal System

Drinking Water

Sanitation

Corruption Children Qut of School

Smallholders vs
Commercial Farms




At risk sectors of Chile

Copper is reportedly produced with Top ten countries that __ Top ten countries that ::':::';: :::::': i ::_’: ::’::'::'m‘ :::u::; - ::;::"h:'::: -
forced labor (FL) and/or child labor (CL)  export copper worldwide import copper and/or child labor (CL) in the strawberries export US imports
in the following countries: (UN Comtrade 2015):**"  worldwide (UN following countries: warldwide strawharited strawberries (UN
Comtrade 2015): * (FAOSTAT worldwide (UN  Comtrade 2012):
Democratic Republic of Congo (DRC) (FL, 1. 1. China 2012): Comtrade
CL) 2. Germany 2. Germany 2012):
Zambia (FL) 3. United States 3. United States Argentina (CL) 1. United States 1. Spain 1. Mexico
4. Japan 4. ltaly United States (CL) 2. Mexico 2. United States 2. Canada
5. China 5. South Korea 3. Turkey 3. Mexico 3. Peru
6. Zambia 6. Taiwan 4. Spain 4. Netherlands 4 I¢
7. Russia 7. France 5. Egypt 5. Belgium 5. Netherlands
8. South Korea 8. Belgium 6. South Korea 6. Greece 6. Spain
9. Italy 9. India 7. Japan 7. Egypt 7. Belgium
10. Taiwan 10. Malaysia 8. Russia 8. Morocco 8. laly
9. Germany 9. Turkey
10. Poland 10. France
Citrus fruits are reportedly produced with Top ton comtries Top ten countries from Top 20 fishing countries categorised according to risk of modern slavery in their fishing industry
forced labor (FL) and/or child labor (CL)in  that export citrus which the US imports
the following countries: fruits worldwide (UN  citrus fruits (UN @ HIGH RISK ® MEDIUM RISK ® LOWRISK
Comtrade 2012): Comtrade 2012):
China Chile Iceland
. . Japan India Denmark
:ﬁr:y“(c":) ; :::; A ; 2‘1:’::‘“’ Russia Indonesia Norway
United States (FL. CL) 3. Turkey 3. Spain Spain Malaysia United States
4. China 4. South Africa Korea, Republic of Mexico
S. United States S. Peru (South Korea) Morocco
6. Mexico 6. Morocco Taiwan, China Peru
7. Egypt 7. Australia Thailand Philippines
8. Netherland: 8. Gi
9. Moroceo 9. Dominican Republic Vietham
10. Argentina 10. Israel
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Why Is this important to you?

Modern Slavery Legislation



Modern Slavery legislation

THE UK
MODERN SLAVERY ACT
2015
AR
Modern Slavery Act 2018

No. 153, 2018

An Act to require some entities to report on the risks of modern
slavery in their operations and supply chains and actions to
address those risks, and for related purposes




Australia’s Modern Slavery Act’s reporting criteria

Entities will be required to report against the following seven criteria:

1 What the ‘entity’ actually is

2 The gntity’s structure, its operations You understand your supply chain
and its supply chains
3 The Modern Slavery risks present in the .
entity’s operations and supply chains You understand the risks

Policies and process to address Modern
Slavery risks in its operations and supply chains You have a plan

Describe how the reporting entity assesses the
effectiveness of such actions (to assess risks)

Describe the process of consultation with
entities the reporting entity owns/controls
@ Any other relevant information

You're measuring your progress




What will be required from tier 1 & tier 2 suppliers (like you)

Expect your clients to come to you asking for proof that you:
1. That you understand your supply chain.
2. That you have appropriately assessed your supply chain of modern slavery risk.

3. You have put an action plan in place to mitigate that risk.



Modern Slavery Supplier Assessment portal
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Internal policies to mitigate modern slavery risk

=1 Corporate Policy

Risk Management

Due Diligence

Communications & Education

Remediation

Reporting & Evaluation




Beyond Compliance

1. Structure of your supply chains

2. ldentify and prioritise modern slavery risk in your supply chains
3. Plan the steps required to assess and manage that risk

4' EStap“Sh due dlllgence plfocesses . v./\“l - Education and awareness raising
5. Provide training & education to employees & suppliers on §? - Training and capacity building for
modern Slavery Q? employees and suppliers

- Development or update of policies

* Procurement procedures & requirements
- Supplier engagement

- Due diligence

- Remediation planning

- Hot spot identification
: Risk assessment

- Materiality

- Strategic action plan

* Supplier mapping
- Knowledge of:
-Products and services

-Regions and countries
-Spend
-Types of contracts



The way we treat our suppliers is the way they treat their workers
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Designing a more strategic approach
to social impact




The changing nature of business

spectrum

Traditional
Nonprofit

Nonprofit with
Income-
Generating
Activities

Social
Enterprise

@,

Traditional
For-Profit

Mission motive

Stakeholder accountability

Income reinvested in social programs or

operational costs




How businesses are thinking about social impact
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Other examples of employee led programs include

fundraising, workplace giving programs including matching

and employee choice community grants programs.

~

Business led programs focus on balancing the delivery of
social impact and strategic return. These partnerships should
have authentic and strong alignment to the core business.

\/

Employee led — social impaéf focus

Social impact programe.g.
philanthropic investment to
contribute to solving difficult ‘

social issue

Business led — shared value approach
‘ Skilled volunteering (using
core business skills to
solve social and
environmentalissues) Shared Value (generating

and environmental issues)

~

business return using core
business skills to solve social

Employee led — traditional philanthropy

‘ Community grants

Workplace giving and
team fundraising

Business led — strategic campaigns, core
products and services

‘ Community sponsorship
(with marketing return on

investment)

Strategic return (business value)




sdl

bhpbilliton

Sponsorship - Chilean Museum of Pre-Columbian Art




Sponsorship — Insure a koala
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Every home and life i
worth protecting

We've partnered with the Port
Macquarie Koala Hospital to
ensure koalas affected by the
bushfires receive much needed
urgent care items such as water
dfinking stations and additional

WATCH OUR STORY




How businesses are thinking about social impact
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Other examples of employee led programs include

fundraising, workplace giving programs including matching

and employee choice community grants programs.

~

Business led programs focus on balancing the delivery of
social impact and strategic return. These partnerships should
have authentic and strong alignment to the core business.

\/

Employee led — social impaéf focus

Social impact programe.g.
philanthropic investment to
contribute to solving difficult ‘

social issue

Business led — shared value approach
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business return using core
business skills to solve social
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‘ Community grants

Workplace giving and
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investment)

Strategic return (business value)
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Chile Education Foundation Dual

INDICADORES

Lsh
2019 (@)

20 Empresas
Companies

2018

15 Empresas
Companies

2017 8 Empresas

Companies

2016 7 Empresas

Companies

e

7 Ciudades
Cities

7 Ciudades
Cities

7 Ciudades
Cities

4 Ciudades

Cities

22 Liceos
High Schools

J

22 Liceos
High Schools

14 Liceos
High Schools

7 Liceos
High Schools

ANTOFAGASTA
MINERALS

rs
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INGENIERIA Y CONSTRUCCION

SIGDO KOPPERS

e
13 Especialidades
Focuses

)

12 Especialidades
Focuses

6 Especialidades
Focuses

6 Especialidades
Focuses

QD

Sobre 2.200 alumnos
students

)

Sobre 1.800 alumnos

students

Sobre 1.100 alumnos

students

Sobre 200 alumnos
students
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Measuring social impact

You can’'t manage what you can’'t measure



Define Your Theory Of Change

Social and

L Medium term :
business Q%ZEIZ? Outputs that outcomes Longi(t:(taL:?; o
context within ereatin result from emerging fhan e
which the okl i gact those from activities (SOCi%ﬂ
organisation 2) P activities (3) and outputs impact) (5)
operates (1) (4) g

A THEORY OF CHANGE IS...

a simple tool to help you describe the need you are trying to address, the changes you want

to make (your outcomes), and what you plan to do (your activities).



Establish a framework to measure that change

A SOCIAL IMPACT FRAMEWORK....

is a method to document and measure how you are delivering on your theory of change

Internal éndlexternal |t Se rves to:
Strategic Plan oo . . .. .
* Articulate your organisation’s social impact focus areas in easy
to understand and resonant language
* Define social outcomes that your organisation is aiming to
Social Impact Framework achieve against specified time periods
Theory of Change (What change are your trying to create?) . . . .
* Define metrics that will be used to communicate progress
Impact Impact Impact .
Focus Focus Focus against these outcomes
Area 1l Area 2 Area 3

S S Scomes * Sitside by side and enhance your business value measurement
e e s (providing a “full picture” of performance)
* Support engagement and communications activities with clear
demonstration of social impact, including for annual reports
A o % and Board updates

measurement data



Case Studies — BUPA's Social Impact Framework

PURPOSE

Deliver longer, healthier, happier lives by enabling our business and people to make a positive difference in the communities in which we operate. Align our community
activities to our strategic goal:

OUR COMMUNITY FOCUS AREAS
m Communty Hesith

Advocate for a more dementia friendly society, to
improve the quality of life of those living with Dementia

Working towards better health outcomes for

Enalling o emplajees (o éducate did advocat'elj or disadvantaged communities in areas in which we

and their families the 9.9 and their operate
e
Indicative
outputs
) S—
Y —
Indicative
outcomes
|
Y
Indicative
~ ™
Raised of leads to an mental within the in Reduce barriers to access for health services in
Change quality of life for those living with dementia and their which we operate, through employee-led advocacy and disadvantaged communities in which we operate,
carers activities leading to better health outcomes
\. J

LOCALISED, STRATEGIC




Advancing the nation through social change

Case Studies — Westpac’s Social Impact Framework

Setting the agenda for responsible banking and leading on meaningful social progress in

Australia and beyond

Helping out in

times of need

Providing emergency
relief to communities
during disasters, and
helping people recover
faster and better from
financial crisis

Enabling more
inclusive banking
and building
financial capability
Supporting people
facing financial hardship
Lifting inclusion through
access to fair and
appropriate financial

services, awareness
and education

Investing in
economic
wellbeing and
greater prosperity

Identifying, piloting and
financing innovative
ideas and partnerships
tocreate opportunities
for economic
participation and
increase financial
wellbeing and prosperity




Define the tactics to deliver that change

When designing a social impact program it

is important to:

Find the right mix between employee
led and business led initiatives (ideally
one in each quadrant).

Where possible, find long term high
impact shared value opportunities.

Be clear on your give and ask when
partnering with a not-for-profit.

Social impact (social value) generated

Other examples of employee led programs include
fundraising, workplace giving programs including matching
and employee choice community grants programs.

social impact and strategic return. These partnerships should

Business led programs focus on balancing the delivery of
have authentic and strong alignment to the core business.

Employee led - social impact focus Business led — shared value approach

Skilled volunteering (using
core business skills to
solve social and

environmentalissues)  Shared Value (generating
business return using core
business skills to solve social
and environmental issues)

Social impact programe.g.
philanthropic investment to
contribute to solving difficult ‘

social issue

Employee led — traditional philanthropy

‘ Community grants
‘ Workplace giving and ‘ Community sponsorship
team fundraising (with marketing return on

investment)

Business led — strategic campaigns, core
products and services

Strategic return (business value)
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