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OUTLINE.

. Why is Hong Kong an attractive local market!?

2. Why is Hong Kong the ideal regional trading and
distribution hub!?
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VARIETY OF IMPORTED FOOD =

Coffee, Tea, Cocoa (HKD6.8bn) Live Animals (HKD5.7bn)

¥
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Cereals (HKD9.2bn) Sugars (HKD2.8bn)
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Feeding Stuff for Animals

Others (HKD16.1bn) (HKD1.5bn)

Food
Imports

Dairy Products and Eggs U S D 2 4 R 4bn
(HKD16.7bn) P o
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2013-2018 Vegetables and Fruits (HKD44.7bn)

23%

Meat (HKD56.8bn)

Seafood (HKD30.2bn)
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Source: Census and Statistics Department




PACKAGED FOOD SALES »

Processed Meat and Seafood _ Edible oils (HKDO0.99bn)

N
Processed Fruits and (HKD2.94bn) 2 O/
Vegetables ‘ 6 o/ (o
(HKDO 5bn) o Ready Meals (HKD1.03bn)
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Breakfast Cereals
Dressmgs and Condiments
(HKD1.9bn)

(HKDO0.36bn)
Soup (HKDO0.36bn)
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Value
USD$6.8..

. Organic Packaged Food Sales 2018

USD 99mn

Rice, Pasta and Noodles ( HKDSbn)
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Dairy (HK6.09bn)
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ORGANIC FOOD SALES a

Sales increase from 2013-2018: 66.5%
Sales forecast for 2023: USDI199mn

2018 HKDmn (2023 HKDmn)
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ORGANIC FOOD
CONSUMER PROFILE «

MONTHLY EXPENDITURE
69% HKD51-500 8% HKD700+

CHOICE

5B 90% 0 73%
x> 33% @ 33%
Il 35% ) 25%

He a lthy k _ 4 PURCHASE

| 3.2% daily 28.2% once a month
Foods
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35.8% 18.7% 20.6% 53.8%




Wine
USD2I.Imn
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sONRESI Salmonidae / salmon: | skinless
RLC | Atlantic
USDI.Imn | salmon

Fruits

Stone fruits: USD383mn (HKD3bn) The
Grapes: USD [40mn (HKDI.Ibn) _ LARGEST
Avocados: USD30.8mn (HKD24 1 mn) exporter

—_—

Berries: HKD219mn (2™ largest exporter)
Apple: HKD61.Imn

Lemon: HKD5.2mn

Coconuts: HKD2.3mn

Source: Census and Statistics Department



MORE
NATURAL AND
PLANT-BASED
INGREDIENTS »
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HIGHER
HEALTH CONSCIOUSNESS -

= HEALTH conscious

Tend to eat more green and
sustainable protein



POTENTIAL FOR
HALAL FOOD.
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ALL YEAR AROUND

Dining Events and Exhibitions =
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http://www.discoverhongkong.com/eng/see-do/events-festivals/highlight-events/wine-dine-festival.jsp

GROW YOUR BUSINESS
IN & VIA HONG KONG .

) Attend trade fairs
B To know the market and players .

2) Sell via distributors or importers
B To enter supermarket and other retail chains

DISTRIBUTION
CHANNELS

3) Set up own sales and marketing office
B To grow business volume and better serve
customers in Asia



I:I HONG KONG

A WORLD CLASS ECONOMY




HEART
of ASIA =

Over 120 airlines operate 1,100 flights per day
to over 220 destinations worldwide, including

over 50 Mainland cities

The busiest air cargo airport in the world
— 5.1 million tonnes of cargo handled in
2018 (Airport Authority Hong Kong)

Most of Asia’s key markets From half the
within four hours’ flight time world’s population







LOW & SIMPLE
TAX SYSTEM.

B Corporate Income

Two-tiered tax system
M Personal Income

16.5%

B Employer Social

ST Security

Profits

B Employee Social Security

8 2 5 O/ Above HONG KONG
4L /04 B HK$2M
SINGAPORE VAT
F i I"St H K$2 M SHANGHAI* * There is no standard rate across
the Mainland China. Shanghai is
Of P I"OﬁtS used as an example.
W X VAT/GST/Sales tax Hong Kong has signed Negotiations with
- XCa ital Gains Tax Comprehensive Double I'5 jurisdictions
P Taxation Agreements are in progress.
XWlthhoIdlng tax on (CDTAs) with 40
investments jurisdictions. (as of May 2019)

X Estate duty
X Global taxation
X Wine duty



GREATER BAY AREA

Zhanging Guangzhou

Zhongshan

Jiangmen Macao
Zhuhai

Huizhou
Foshan =~ Dongguan

Shenzhen
()

Hong Kong

GREATER
BAY AREA .

POPULATION
/1. 1lmn

>UK, Italy, South Africa

LAND AREA
56,000km?

>|reland, Latvia, Panama, West Virginia (US)

GDP
US$ | .6trillion

>Indonesia, Netherlands, Turkey




OUTLINE DEVELOPMENT PLAN -
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https://www.bayarea.gov.hk/

DEVELOPMENT OBJECTIVES

|. A globally influential international innovation and technology
hub

2. Expediting infrastructural connectivity

3. Building a globally competitive modern industrial system

4. Taking forward ecological conservation

5. A quality living circle for living, working and travelling

6. An important support pillar for the Belt and Road Initiative (BRI)

/. A showcase for in-depth cooperation between the Mainland and
Hong Kong and Macau




FOCUSES OF 4 CORE CITIES «

Coordinated and innovation-driven regional development
with more seamless flows of people, goods, capital and information

B National core city and integrated GUANGDONG
gateway city

B Enhance functions as international
centres for commerce and industry, Guangzhou
transport, technology, education, and
culture

B National economic core city
and national innovation city

B Develop as capital of innovation

and creativity with global

influence

International financial, transportation and trade

centres
B World-class tourism and Ielsure. centre. B Global offshore RMB business hub and
- (CelmmerEa e trade.cooperatlon service international asset and risk management centre
platform aeuisen Ehili e Husepro vz B International legal and dispute resolution services
countries S
i B Develop high-end services, innovation and

For the other 7 key node cities, main objectives are to technology industries and emerging industries

develop towns with distinct characteristics and to promote
integrated development of urban and rural areas




KEY INFRASTRUCTURE.
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B With direct access facilities for both

Second Humen Bridge = )
passengers and vehicles

(open in early 2019) -u:.L 11 — |
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B Shortens the distance between Dongguan | _=Z==<% =

and Panyu District by at least | 0 km N

Liantang / Heung Yuen Wai
Boundary Control Point

Shenzhen-Zhongshan Bridge }J g 0 O 5
(open in 2024) _ Shenzhen

B Reduces the travelling time between
Shenzhen and Zhongshan from currently

2 hours to 20 minutes
Hong Kong Section of

the Express Rail Link
(Commissioned in Sep 2018)

B Takes only 48 minutes to Guangzhou South
P2
LY
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Hong Kong-Zhuhai-Macao Bridge

B Reduces the travelling time between the Hong

Kong International Airport and Zhuhai from

currently 4 hours to about 45 minutes Source: CMAB, THB




VIBRANT INTERNATIONAL BUSINESS COMMUNITY
PERFECT GATEWAY TO GBA/ ASIA/ BELT & ROAD

Overseas and Mainland companies

8,225

bt

2017

8,754

(% 6.4%)
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Number of startups

2,625

(®18%)
2,229 H
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Regional headquarters
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(®8.3%)

N 2018
=

S = &Y

Origins of founders

62%

Hong Kong
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UK, US, Mainland China and Australia, etc.

Sources: 2018 Annual survey of Companies in Hong Kong with Parent Companies Located outside Hong Kong, 2018 Startup Survey




SECTOR
OPPORTUNITIES & PRIORITIES =
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HOW WE CAN
HELP YOU GROW .,

Whether you are new to Hong Kong or a long-standing investor

Qa_njon

Information to aid Facilitation of visa Networking events, PR and marketing
planning and applications, schooling introduction to support for launch/

evaluation service providers expansion




RECENT CLIENTS FROM
LATIN AMERICA .

Chile Mexico
&89 1COLORES MOONZEN (G5) BREWERY
Argentina Brazil Colombia

A )
COPERSUCAR CAFE ;;( DAVI

Alimento e Energia Limpa para o Planeta
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GET in TOUCH =

Jimmy Chiang
JChiang@investhk.gov.hk

M hklinkedin.com/in/jimmyhlchiang
W @jimmyhlchiang

(. (852) 3107 1000
D4 enqg@investhk.gov.hk

@ 25/F, Fairmont House, 8 Cotton
Tree Drive, Central, Hong Kong

Veronica Medina
(South America except Brazil)

vmedina@investhk.com.hk
{, +56-2-2530-3600

& EJ

B ¢

(1 Tube)

@ InvestHK
B ot oo
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Why Hong Kong?

Get the best out of
your business in Hong
Kong and beyond

.

investhk.gov.hk

— ———

WeChat ID: INVEST HK
e.weibo.com/investhk

@InvestHK
www.linkedin.com/company/invest-hong-kong
www.youtube.com/user/investhk

www.flickr.com/photos/investhk
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